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Today we will be examining different types of services, and how and why consumer services are distributed in regular patterns.

The purpose of today’s activity is designed to help us to understand Christaller’s central place theory by analyzing the different types and predicted locations of services.

Using your services worksheet, we will identify several types of services, identify what size of city these services would likely be found in, and estimate the range, threshold, and demographics for each service.  Lastly, we will provide a brief rationale for why that service is either a high or low order service, taking into account all of the information recorded.
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First, we need to identify the demographic data regarding 3 different cities.  

· Friend, NE – Population 1,027.  The median income for a household is $39,886.  4.8% of the population is below the poverty rate
· Lincoln, NE – Population 258,379.  The median income for a household is $48,846.  14.9% of the population is below the poverty rate.
· Chicago, IL – Population 2,707,120.  The median income for a household is $47,371.  21.4% of the population is below the poverty rate. 

Second, we will define the different types of services (Consumer, Business, and Public) as well as the following terms: Market Area, Range, Threshold, and Demographics.  Use the notes from class and Ch 12 KI #1 and #2 in your book help you gain a better understanding of the above concepts.

Third, for each service listed on your worksheet, you will identify the following questions:

1. What type of service is this?

2. Which cities would this service likely be located in?

3. What would you estimate to be the range of this service?

4. How would you categorize the threshold of this service?

5. Briefly describe the demographic that would utilize this service?

6. Rationale: Taking into account the given information, determine whether this would be a high order or low order service, and provide a brief explanation as to why you would rank it as such.

Hints:

· Consider using Google maps to search for specific services in each city.

· Keep in mind you can have a service with a high range but a low threshold and vice versa.  Pay careful attention to the nature of each business, the cost of their service, and their target demographic.

· Ultimately, you will be using this information, if you so desire, to complete a project where you design your own business.  You will incorporate each of these points of information in explaining where you will situate your business, who your customers will be, and what your range and threshold will be for your business.

DEFINE/EXPLAIN - 

Service Types: 

Central Place Theory:

Market Area:

Range:

Threshold:

	
	LOW ORDER SERVICES
	MEDIUM ORDER SERVICES
	HIGH ORDER SERVICES

	NUMBER FOUND IN A SETTLEMENT
	Very Many
	Quite a few
	Fewest

	HOW OFTEN THEY ARE USED
	Frequently
	Quite often
	Occasionally

	FOUND IN


	All size of settlements
	Usually towns and larger settlements
	The largest settlements

	SIZE OF THE SPHERE OF INFLUENCE
	Small
	Medium
	Large

	EXAMPLES
	Newspapers, post offices, gas stations
	Hairdressers, shopping malls, grocery stores, boutiques
	Furniture shops, International Airports, Ferrari Dealership

	
	LOW ORDER SERVICES
	MEDIUM ORDER SERVICES
	HIGH ORDER SERVICES


	Service
	Type
	Friend, NE
	Lincoln, NE
	Chicago, IL
	Range
	Threshold
	Demographics

	Gas station
	C
	X
	X
	X
	1mi.
	high
	car owners

	Rationale (high or low order service): Gas stations are low order services with a low range and a high threshold.  Everyone who drives a car needs gas, therefore, you will find gas stations in small cities and even along highways because the need for gas is high.

	Shopping mall
	
	
	
	
	
	
	

	Rationale: 

	Traffic court lawyer
	
	
	
	
	
	
	

	Rationale: 

	Funeral home
	
	
	
	
	
	
	

	Rationale: 

	Yoga Center
	
	
	
	
	
	
	

	Rationale: 

	Movie theater
	
	
	
	
	
	
	

	Rationale: 

	24 hour bail bonds
	
	
	
	
	
	
	

	Rationale: 

	Fashion Boutique (Prada,Versace)

	
	
	
	
	
	
	

	Rationale: 

	Architecture Company
	
	
	
	
	
	
	

	Rationale: 

	City Hall
	
	
	
	
	
	
	

	Rationale: 

	Family Doctor
	
	
	
	
	
	
	

	Rationale: 

	Public Park
	
	
	
	
	
	
	

	Rationale: 

	Thrift Store
	
	
	
	
	
	
	

	Rationale: 

	Fast-food restaurant
	
	
	
	
	
	
	

	Rationale: 

	Immigration Lawyer
	
	
	
	
	
	
	

	Rationale: 

	Grocery store
	
	
	
	
	
	
	

	Rationale: 


What conclusions can you draw from this activity? 
